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OBJECTIVES OF STUDY

To describe the organization profile of “Gowisher.com™.
ss the importance of the Digital Marketing determining the consumer

To discu

perception study.

To evaluate the purchase influencing factors.
d to give suggestions 1o make a website more customer friendly.

To summarze an



SUMMARY

me and resources

o W
After having conducted our M‘mh and considering the limitations in ti
ic further as well

that we had been facing it would be of interest to examine our research top

as more profoundly. Below we have listed a few deductions for possible future research:

uld be done and

interesting to conduct a survey at another university. If this wo
survey

vered one could apply general ability to theresults conduct 2
d segmenting according 10

It would be
similar results were disco
on a larger sample also including people that are not students an

that. This could and new segments with new analytical possibilities.

ucted from the consumer point of view and if could also be conducted

This research was cond
und that Price Trust and convenience

with greater focus towards the online retailer. We fo
were factors that are important when a consumer decides to purchase online but it would be
oncepts of these factors are perceived usually between all
consumers or if there were any discrepancies. Furthermore it_lwould be interesting to see if the
factors were the same for other goods that are traded online. In general, this research could be

conducted with a greater range of goods and with greater detail towards the special factors.

interesting to see whether the ¢
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